
DOC6SEMT RESUME

ED 133 785 CS 501 598

TITLE Public Television Survey; Report 3: Programming.
INSTITUTION Corporation for Public Broadcasting, Washington',

D.C.; Statistical Research, Inc., Westfield w.p.
PUB DATE Jan 77 /

NOTE 30p.; For related documents, see CS 501 596-599

EDRS PRICE
.DESCRIPTORS

ABSTRACT

11P-$0.83 HC-$2.06 Plus Postage.
Audiences; National Surveys; *Programing (Broadcast) ;
*Public Opinion; *Public Television; *Television
Research; Television Surveys; *Television Viewing;
Viewing Time

This report, the third in a series of-four, describes
part of a national study commissioned by the Corporation for Public
Broadcasting to investigate audience awareness of public television,
level of viewing, and reaction to programming and on-air fund
raising. Data collected from 1,083 randomly selected adults living in
telephone-and-television households assessed satisfaction with
programming by both public and commercial television stations and
examined respondents' comments regarding the quantity and subject
matter of programming. In addjftion, a discu is provided of the
possibility for "mapping," or delineating audie ce pregerences for
one type of programming which extend to other ypes of programming.
Appendixes include a description of:evaluation methodology and a copy
of ,the questionnaire used in the investigation., (KS) -

* Documents acquired by ERIC include many inforiat.unpublished
* materials not avairable from Other sources. ERIC makes ey6ty effort *
* to obtain the best copy available. Nevertheless,'items of marginal *
* reproducibility are often en&ountered and this affects the "quality *
* of the microfiche and hardcopy reproductions ERIgmakes available *
* via the ERIC Document Reproduction Service (EDRS). EDRS i§ not.' *
* responsible for-the quality of the original document. ReOrodnttions *
* supplied by EDRS are the best that car be made from the original.
******************p****************************************************



U S MINT OP NEAL'SN.
EDUCATION W, NATIONAL INSTITUTE OF

EDUCATION .

THIS DOCUMENT HAS BEEN REPRO-.
WO .. DUCED EXACTLY AS RECEIVED FROM

THE PERSON OR ORGANIZATION ORIGIN.
CO . A TING IT POINTS OF vIEW OR OPINION,.

STATED DO NOT NECESSARILY REpu

r% SENT OFFIC,AL NATIONAL INSTITUTE
EDUCAT'ON POSITICN OR POLICY

KS

PUBLI EVISION SURVEY

FEBRUA Y 1976

Ri4PORT 1 : AWARENESS AND VIEWING

REPORT 2 : ON-AIR FUND-RAISING

REPORT : PROGRAMMING

,REPORT 4 : METHODOLOGY

STATISTICAL
RESEARCH, INC:
111 Prospect Street
Westfield, New Jersey 07090
201 - elz1 - 4000



FOREWORD

. During February 1976, a national survey was conducted to in-
vestigate public television awareness and viewing, and reac-
tions to on-Air fund-raising and programming. A description
of the donduct of that survey and an analysis of the results
have been organized i_rtto four reports, each concentrating on

. one aspect bf the'stiidy, as follows:

.1. Awareness and Viewing

2. On-air Fund-Raising

)3. Programming

4: Methodplogy

All four reports are available from the Corporation for Public
Broadcasting, which commissioned the study. The-survey Was
performed by Statistical Research, Inc. of Westfield, New,.
Jersey.

Because the investigatih is based on a survey among a sample
of persons, rather than among all persons, the data are sub-
ject to,sampling errors. Moreover, survey results are ob-
tained through particular procedures ihich are subject to non-
sampling er or's .that,may be assocjlat d with the type of sample
selected, t e use of telephone_hOuseholds, the fact thA't nor
all design ted sample memberst,cooperated,,. the questions that
were asked and solforth. Therefoie, in interpreting these
data, the srJshould give full consideration to the methods
used to compile them. Each of thet) first three reports listed
above contains a brief methodological appendix. The reader
is also encouraged to yeview the more comprehensive report
devoted to methodology.
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PUBLIC TELEVISION SURVEY
FEBRUARY 1976

REPORT 3 r PROGRAMMING

INTRODUCTION

This report is one of four describing a nationwide study of
public television awareness and viewing, and reactions to on-
air fund appeals and programming.

Purpose ,

The study was to investigate:

- the level ofiawareness of public television
among the adult population of the United
States as of early 1976;

- the 4.evel of viewi!neof public television;

- reactions to on-air fund-raising by public
television stations;

- reactions to current programming on tele-
vision in'general and public television
specifically;

- perception of gaps in programming that
people want to have filled;

- demographics of subsegments of the popula-
tion identified in terms of their degree
of involvement with public television.

. .

Not all of these purposes were assigned equal priority: prime
c\----- emphasis was on awareness, viewing, and fund-raising rather

than on programming. It was intended that the study provide
benchmark data against which to track trends in PTV awareness
and viewing, and in reactions to on-air pledge campaigns, over
time. For that reason, the survey was conducted in February,
prior to Festival '76, to obtain'a reading independent of the
special effects of the major promotional effort of the public
television year.

,



2.

Procedures

Interviews were conducted by telephone with 1083 adults, 18
years of age or older, randomly selected from' among all adults
living in telephone and television households in the continen-
tal United Statesy In order to include both listed and un-
listed telephone households in their proper proportion, a
random-digit dial sample was used.

. -

Appendix A provides a brief discussion of sampling procedures,
interviewer training =re-supervision, and variability of sur-
vey results. Th se i s are reviewed in more detail in the

.rth report of this series, on Methodology.

Appendix B contai a copy-of the cfuestionnaire.
-t

The data which were collected have been tabulated for many sub-
groups of the population: viewers and nonviewers of public
television; people who are aware of`their PTV channel unaided
and those whose awareness is at a lower.level or nonexistent,
those who have seen on-air fund-raising appeals and those who
'have not, viewers who report donaiions to PTV and viewers who
do not, people who hdre cable television and those who do not,
etc. Some of the tabulations are reported in these volumes,in
some detail; others are touched'upon; still.others are not men-
tioned. All tabulations are available at the Corporation for
Public Broadcasting.

C.
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HIGHLIGHTS OF FINDINGS

Following are some selected findings from this national survey
on public television, conducted via telephoneinierviews in
February 1976. These results are discussed in more detail .

and are documented in the "Findings" section of this report.

People express general satisfaction with total programming
on television and even greater satisfaction with PTV pro-

, gramMing

Viewers and nonviewers of ,PTV react with similar satisfac7
tion to total TV programming. However, satisfaction with
,public,television programming increases with increasing
commitment to PTV.

When people are asked if there is too much, too,little, or
just about enough of each of 15 types of programs on PTV
current/y, "just about enough" is the most frequent response -

for 14 types. ''The exception iS nature and science programs,
of which there is "too little." Other programsthought to
be shown "too little" on PTV by a third or more of the popu-.
lation are documentaries, advice and information programs,
movies and children's programs.

Public affairs and minority programs are least likely tO be
cited as deficient in quaptity on PTV. However, a thi a of
the black population reports insufficient minority pro
gramming.

Sports, classical music and opera, and programs of inter st
to minorities lead in the proportion of people who sta they
are shown "too much" on PTV.

When asked what kinds of programs they,would o see more
frequently on public television, people stress the arts/drama
category, particularly dramas/plays/novels'and movies. PTV
nonviewers tend more than viewers to request action/adven-
ture and.situation comedies. PTV viewers tend more than-
nonviewers to request drama, documentaries, science and
health programming, public affairs, and, for past-week
A
viewers,.classica1 music/opera/dance. The PTV viewer and
nonviewer,then, may be exerting pressure in opposite direc-
tions: 'The viewer seems to be expressing a nbed to widen
the gap betweep public and commercial television by stress-
ing the cultural and public affairs functions.' of PTV. The
Aonviewer seems to suggest a narrOwing of the gap by urging'
PTV to move closer to its commercial counterpart.-

7
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DETAILED FINDINGS

Report 1 of tliis series dealt with awareness and viewing of
public television; report 2 related to PTV fund-raising., , This
volume reports findings concerning programming. *

Satia'faction with Programming

People were asked to indicate their degree of satisfaction
with television programming in general and, if they were
aware of their PTV channel, either unaided or aided, their
degree of satisfaction with public television programming.

"Their reactions may be summarized as follow.:

All Respondents- Respondents Aware of PTV Channel
Reaction All TV All TV PTV

Very satisfied 14% 25%
4

Sbmewhat satisfied 63 63 47

.Noi at all satisfied 2Q 21 &

r

5.

,No answer 2 ' 2 23 I

Base (1083) (928) '(''28)
-

%

It is apparent that a substantially higher degree of satisfaction
i6 reported with PTV Pkoogramming than with TV in generAl. The
cootrast,becomes even more pronbunced i,f those who expresS no
otinion are withdrawn from the base. To do so, hówever, implies,
t at,the nonredponders would react similarly to r6Spanders, and, .

in this situation, nonresponse may be -more closely allied with
dissatisfaction with PTV programming, i.e., for some it may
represent a reluctance to admit distaste rather,than a lack of
knowledge or opinion.

It might be anticipated that people who view PTV *ould be par-
a

ticularly dissatisfied with commercial TV, thereby explaining
. their resort to an.alternative. The question sequence in this

survey did not prdvide direct evidence og this point, since re-
spondents were asked th4r satisfaction with what is available
on TV as a whole, not on commercial TV per se; their answer,

) therefore, may well have taken into account the aVailability of

(,)

public plus commercial programming. It is not sto

note that little difference exists between PTV viewers and
urprising, then,

nonviewers in tlieir reaction to all TV programming. The pro-
,.

portion of "very satisfied" people 1s'16 percent among non-
viewers of PTV, 17 percent among ever viewers, and 12 percent
among past'-week viewers.

J
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Degree of satisfaction uiith public television programming, how-
evei-, is more clearly related to PTV viewing. The propovtion
,of "very satisfied" people in this question is 10 percent' among
nonvieNers, 27 percent ankong ever viewers, and 34 percent among
past-week viewers. t-

).Whatever degree of,satisfaction or dissatisfaction was ex-
pressed -toward TV in general and PTV in particular, a follow-
up question-was asked: "Could you
way?" The/ following summarizes the

ll Respondents-

tell
responses:

me why you feel that

Aware pf PTV ChannelRespondents
Reaction All TV All TV PTV

One or more positive
comments, 28% A 27% 44%

One or more negative
comments 65 '67 .20',

,

Noncommittal
-4.

14 13 10

No answer 5 5 30

,
Base

,

(1083) (928) (928)

The optn-end questions, like the closed-end, elicit less favor-
able ancVmore unfavorable response in reference to TV as a
whole than to PTV.

Specific comments people make about geneal television program-
ming may be summarized as Allows:

Positive

Enjoy TV/a program/program type/variety 27%
Other

Negative
-4

Poor quality
I 27%

Excessive 'violence/sex, etc. 26
Dislike a program/program type ...) 13
Need more variety 12
Need more of a program/program type' 5

Poor .'scheduling , 5.

Commercial's 5

Other

410
&
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With refereDce to public television, on the other hdnd, comments
include:

Positive

Good programming/variety 28%
Good for children 10
Like a program/program type 8

Educational 7

No advertising 1

Other

Negative

Not interesting 8%

Need more variety 8

Dislike a program/program type 3

Other 3

Both positive and negative comments increase with closer com-
mitment to PTV. At least one positive comment is offered by
25 percent of nonviewers, 49 percent of _e'er viewers, 54 per-
cent of past-week viewers. At least one negative comment is
submitted by 12 percent of nonviewers, 20 percent of ever
viewers, 26 percent of past.-week viewers.

Program Types: Quantity

People who are aware of thqdr PTV channel were asked whether
there is too much, too little, or just about enough of each
of 15 types of programs otTPTV currently. For every' type of
tbrogramming except one, nature and science shows, the pre-
dominant response is "just about enough."

Chart 1 lists the program types, indicating the percent of
people who report that each type is shown "too much" on PTV.
For the most part, only small prcsPortions of the population
perceive an excess of programming of the typos named.. Sports
and classical music/opera, which are most ftVauently reported
to be shown "too much," are less likely to be SO rated by
viewers than by nonviewers of public television. However,
viewers are at least as prone as nonviewers to state that
minority programs are excessively programmed.

Chart 2 shows ;the proportions of people who state there is
"too little" PTV,programming of various types.. Nature and

sscience programs are clearly perceived as the category most
underrepresented in PTV programming. Although there has-been
some discussion in the press recently about the dearth of
public affairs and minority programming on public television,
these are the areas least likely to be considered by the pub-
lic as deficient in quantity.

Subgroups of the population, however, may differ in their pro-
gramming priorities. Blacks and others react to the program-
-ming qudstions much like whites. The only significant differ- r
ences occur on children's programs,"where 40 percent of blacks
and 20)percent of whites feel there is too little programming,
and on minority programs, where 34 percent of blanks and 13
percent of whites report insufficient programming.

s. 10



Chart I

Types of Programs ;flown "Too Much" on Puhlic Television

T.ye of Program

Sports

Classical music and opera

Progr 4 of interest to
minorities

Situation comedies ,

Dramatic plays

Variety shows

News and events discussions

Contemporary music

Movies

Children's programs

Documentaries

National and world news

Advice and information

Local news

Nature and science

rl
/To be read: Of all people who have heard of their PTV channel, 18% state there is too much

sports programming on PTV; of channel-aware nonviewers, 26% report too much
programming of that type; etc.

Percentage of Population

AO
18%

MIMUM

15

13

11

10

MOM' 9

9

7

5

Base: Persons aware of PTV channel
'unaided or aided; however,
"no answers" have been
eliminated:

3

7.

Percentage of PTV Viewer
SuNkroupa

Never Ever Past.Week

. 26% 13% 17%

23 17 1?

13 15 17

Pr 11 12

1? 12 11

8 10 11 ,

11 10

7 9 9

9 7 6

5 7

6

6 5 3

5 5

3

3 7 1

(928) (279) (247) (402)



Chart

Types 4 Prx,grams '11.;wn "T(q, Little" on Pnl,lic Televiltion

Type of ProgrAm

Nature and science

Document dries

Advice and information.

Movies

Children's programs

VariAy shows

Classical music and opera

Dramatic plays

Contemporary music

Sports'

Situation comedies

Local news

National and world news

Programs of interest to
minorities

PercentAge of Population',

mmunommummuimmenumm 50%

,E11111101XRKEXII

News and events discussions /131011111MER

Base: Persons awaie of
unaided or aided;
"no answers",have
.eliminated:

lo be read: Of all people who hive heard o
nature arTd science programming
too little programming of that

PTV channel
however,
been

38

37

36

13

30

29

78

28

27

26

25

24

22

20

(928)

Percentnge of PTV Viewor

Never Ever Pnut Week

43% 56%

27 31 sb

37 ls 39

31 35 39

43 23 32

?5 33 32

24 24 93

:2 24 32

26 29 28

16 32 30

20 30 .27

26 23 25

20 25 25.

27 19 21

17 22 20

(279) (247) (402)-

f their PTV channel, 50% state there is too little
on PTV; of channel-aware nonviewers, 45% report
type; etc.

12



Program TSrpe's: Mapping

There is, figekuent speculation as to whether th potential
audience for one type of4programming duplicates audience;eb.
another type. the "map" shown on a subsequen.k,pageiptOvid,OX,
some insights on this issue.. ., .

This tomputer'mapping analysis is bas?.d'on the numbers of
people who stated there is "too little ptogramming'of each
type on PTV, and particularly on the extent to which people
who reported,there is too little of.one type reported too
little of other"types as well.) Conseguently, where a program
typestands alone, relatively few people who cite .tha1 ;type
as underscheduied a)l.so cite other types: 'Where two piiogram
types are closely'positioned, horizontally or vert,kcally or
both,,there is a strong tendency .for people 14ho state one
type is programmed too little to respond similarl for the
other type. (For a more detailed discussion of Ijping anal-'
ysi, see Appendix A.) ) l

An examination of the mapping suggests the following:

- People who state there are too few PTV pro-,
grams of special interest to minority,groups
tend to stand alone in an-audience segment of

.. their own.

- Similarly, sports enthusiasts constitute a
fairly isolated segment.

zra

- People who report insufficient coverage of
national and world news are likely-to react
in the same way on local news.

4

- People who indicate there is too little pro=
gramming of doceentaries, nature and science,

# and advice and'information are so closely as-
sociated that the computer has positioned
them identically on the ma15.

- Likewise, those whb report too clas--
sical music and opera and too few dramatic
plays are identicallyleivitbned.

- There appears to be a cluster, perhaps)am
"entertainment" cluster, at the right of the
map which embraces those who perceive a'dearth
of classical musi? and opera, contemporary
music, variety shows, and situation comedy.
If the cluster is permitted to bulge slightly,
it will also encompasi those who ask for more
movies.

13
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/MAPPT^:3 ANALYSJS PROGRA" TYPES
%1ILTIDIMEs!SIOAL SCAUIAG At LYSIS

* * A

*MinoritY

9

News dis6ussions

'TOn LITVC ON PTV

10.

T40. DIMENSMNAL SCALES

j * *

Children's Drama *
programco Classical,

6- musick_

Documentaries
Nature/science
Advice/information

* *

K *
Contemporary

music

National/world news

LAal news

4,
*

Moves

Variety * *

L *
Situation*

comedy*'

.*

F Sports * *

. * *

14
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Program(Types: Need for More

11.

Peopl0 aware of their PTV channel were asked, "If you had your
choi e, what kinds of programs would you like to_see more of

1. on4tlblic television?" The following proportions of respondents
whO named any program type ymed at least one in these cate-

g,
ies: e-

-

-

Arts/drama 60%

Science/doctmentary 31

Public al:1Pa irs 18

Children's programs

'°-. Other a
56

Chart 3 shows the specifi tYpes of programs that people in-
dicated they Would like to see in greater quant,ity on PTV.
The single ost.frequently requested'program type is damas/
plays/novels (25 percent), closely followed by movies (22 per-
cent).

Nonviewers of public television Are more.likely than viewers to
ask for more action/adventure and situation comedies on-PTV,
whereas viewers are more likely to report a need,for more drama,

-.documentaries, science and health programming, public affairs,
and, ip the case of past-week viewers, more classical music/
opera/dance. 1e may be speculated that nonviewers seek to make
public television over intt the image of commercial te1evision,
while viewers seek to enhance those aspects of PTV which have
traditionally distinguished it from commercial television.

c.)

4- 15
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Type,of Program

s/drama

Chart 3

ogr,ams People Want ter See More of on PTV: Open-End

Percentage of Population

Dliamas/plays/novels
_
KRIMMUMEHMK 25%

Allies / ' IDISEKKHIKKUI 22
1

.u. Musica1s/contemporary music MUM 16 ,

HIM , 10
so , 4

' Variety/specials:' _

Classical music/opera/dance

Science/documentaries /

Nature/wildlife

Documentaries-general

Science/health

Children's Programs.

Other

Sports

Situation comedy

Educational

IHNHENK

maim 12 .

11111KIKODIK 18

MUM 15

A

HERBEEKH 16

MOMS

imam 14

Action/adventure MOMK 9

Ethnic K 2

Home-oriented/crafts, etc. 1

Other MUMMER 15

Base: Persons aware of PTV channel unaided
or aided, with "no answers" and "like
PTV as is" eliminated: (771)

*v Less than 35 of

12.

Percentage of PTV Viewer
SubgrouDs

Never Ever Past Week

14% 28% 30%

25 19 _22

15 17 17

7 7 t 12

10 7 6

13 14 17

16 17

6 10. 16

13 20 19

19, 13. 15

18 18 14

19 14 .11

12 11 16

13 6 9

1 1 2

1 1

15 14 15

(191) (207) (373)
1 percent

To be read: Of all people who have,heard of their PTV'channel, 25% vent to see more dramas.
on PTV; of channel-aware nonviewers, 14% want more drapti; etc.

16
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Sample D4Sign

The findings of this Study of public tele ision awareness,
'fund-raising,' and programming apply to dult18 years.of
age or older, residi g in telephone an television house-
holds in the cont±nerctal Unite& StreS. -

. APPENDIX A'

METHODOLOGY

Because of the importance of telepho e hOuseholds not listed
in current.telephone directories, th 0-used for th'is
study was a replicated random.sample'Of telephone umbers
based on randoM-digit di ling:

/ .

,

)At

lea t three attempts ere made, in various time periods,
to reao each telephone number in the predesignated sample.
When a ousehold was'oontacted, at least four attempt6 were )

made to interview thgNperson who was randomly' selected from", ;

among all adults living in the household. Additional
efforts were made by specially trained personnel to convert
initial,refusals into interviews. Of the predesignated
sample, 49 percent were found to be household residences.
Among household residences where contact was made, inter-
views were completed in 76 percent.

Interview Procedufp

Interviewing was conducted during February 1976 from the
WeStfield, New Jers67, and Crystal Lake, Illinois, offices
of Statistical Research, Inc. by highly trained an0,0closely
supervised intervielors. Each interviewer received tutored
instruction, extensi7e practice and drill, and the experience
of several practice interviews. Interviewers were monitored
by superVisory personnel via sPecial equipment which is used
solely for training and superVisory purposes.

, Variability, of Results

11 survey results are subject to Variations or uncertai
ties that are a function of (1) the fact that a particul
sample was selected and (2) the methods and procedures x,

adopted for the survey and the mannser in which they were
carried out.

Sampling error, one of the two major sources of vari-
ability, is the difference between the survey reSult obtained
with the sample actually used, and the result that would be
obtained by an attempted complete survey of the population
conducted in the same manner and"with the same care.

,
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In a survey based on ailprobability sample, such as was used
in this study,- the risks or probapilitioes of sampling error
of various sites san be, calculated in terms of st4dPdd '

errors. Table A-1 Onpvides standard errors t at apply to
proportions of people who. responded in a par icular manner
to qpestions in.this study, given the sample base. If all
adulits residing in telephone/televisiop holisehold0iin the
continental Uniteds,States were'a*ed precisely t3,he"-- e

question in precisely the same manner as was the s ple he,
probability is 95 percent that the Pr ortiOn givin a p
ticular response would equal the sampl, proporticin plus-o
minus two standard errors. \ ,

,
c-------JI

) i f /
Nonsamplin error canndt be measured as precisel, but ,

'
can only be estimated through methodological research studies
or on the basis of judgmept. Sourbes of nonsampling error,
include exclusion of nontelephone houpeholds fAom the sampling
frame, failure to obtain response frOM all predesignated

d, Interviewer variability-, coding and proc sing errors.
sample rembers, pdtsible response error on thk bf Tespon-
ents

-

These possible sources Of error and efforts to minimize them,,
as well as other methodological aspects of this study, are
discussed in:more detail in the fourth report,of this 'series.

Mapping_ Analysis

Included in the report a mapping of program types. This
a mapping is the final output of a-computer rogram which-ad-
vances through several stages, none of which.is reproduced
here, but WhicH may be briefly described.

. The basic data for the computer analysis are' the counts of the
: number oftpeople who mentioned that eact of 15 types of pro-

grams are shown "too little" on public teleVision. Thete
co nts, technically a "coincidence matrix," indica-te the ex-

t, to 4' h people. respond "too little" to a single program
,ype cir to other types as Well.

.)

From this'b sic data matrix'a cortelation'matrix Is computed,
showing-correlations of response on each type to every othe
type of program. If types :1."is to be named by the same ref
spondent, correlations wi,14, gh. otherwise, the correla-

'

tions will be low or even ne!ataNeip.% Since the mass of rela-
tiontilips amOng the prograM typeS',r4pi-cesented bS7. the coinci7
-dencegEnd correlation matrices is 'beyond the ability of.the
mind to digest, the computer com151,esses them into.scales
representing a pattern of interrelationships in two dimensions.',
These scales are the input to the mappings produced-by the
computer.

I.
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TABLE AIf w

TABLE,OF.STAND'ARO ERRORS OF, A kOPORTION OR VARYING SAMPCE SIZES

i
; 1

PROPORTION
) SAMPLE,SIZE t

,---- J

i50 100 150 200 250 '\ 300 350 400 459 500 550 600 650 700 750

5/95 3 2 2
3

1 1 1 1 1 4 1 1

'
10/90 3 '2 2', 2 2 2 2 I I V)

' 15/85 2 2 2 w 2 2 1 I I I

)2080 4 3 3 22 2 2 2 2 2 2

26/75 4 4 3 3 2 2 2 2 2 2 , f2 2 \ 2

t

o
3 2 2 2 2(., 2

(4.

2 230/70 6 5 4 3

35/65 2 2 2 2 2 2 2 , 2

40/69 7 5 4 3 3 3 3 2 2 2, 2 2

:N

45/55 7 5 3 2 2 2 2 2 2 2 2

s

50 7 5 4 4 3 3 3 '3 2 2 2 , 2

1

N

19 STAT6TICAL -

R.ESZARCH, INC. 20 .



P'ROPORTION

5195

10/90

085

20/80

25175

30/70

35/65

40/60'

45/55

50

21

:TABLE Aal

(CONTINUED)

TABLE OF STANOARO E00RS OF A PROPORTION FORNIARYM SAMPLE SIZES

800 850 900

1 1 1

I 1

1 1 1

1 I

2 1 , 1

,t
\ SAMPLE SIZE'

950 1000 1050 '1100 1150 1200 1250 1300

1 1 1 1 1 1 1 1

1 1 1 1 1 1. k

I 1. 1 1 4 1
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4

The mapping chart repvesents relative relationships betweefi
program types. If types tend to be cited by the same.peoplei
and so are positively cotrelatedthey are close together
on the chart; if they are seldom-named by the same people
and therefore have lower or negative correlations, they will
be flpther apart. It-'should be noted that there\is no in-

-% herent significance in p/adement to the right .ordeft, "north'',
or "south"; the ignificnce of positioning lies!in distance
between program typese:

2 3
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Mr f

#964:., PUBLIC TELEVISION AWARENESS STUDY: JANUARY-FEBRUARY 1976

POSTED INTRODUCTION
A

11 . GOOD EVENING (MORNING/AVTERNOON)ic THIS IS MRS. ANN CARTER, I'M CAUING
YOU LONG DISTANCE IN CONNECTION WITH A SPECIAL STUDY ON TELEVISION
VIEWING. BUT FIRST LET ME VERIFY, IS THIS AREA ,CODE AND THE
NUMBER 0, STATE 9

.'"\ YES - ASK Q.II N00,-.- VERIFY NUMBER REACHED:TERMINATE, CIRCLE.
(-WN" 4S RESULT AND REDIAL PORRECT NUMBER.

!

Lr. THAN1 YOU. .CAN YOU TELL ME PLEASE HOW -MANY TF,LEVISION SETS YOU HAVE
IN YOUR HOME? "Y

.

ONE OR MORE _-. CONTINUE WITH Q.I.U. NONE - TERMINATE gND RECORD
RESULT AS "SOTV"

_

III, NOW, I NEEI:YTO SELECT-ONE PERSON IN YOUR HOME TO.INTERVIEi ABOUT HIS
OR-HER TELEVISION VIEWING. IN QRDER TO SELECT THIS'. PERSO I FIRST
NEED TO KNOW HOW MANY PERSONS 18 YEARS OF AGE ORIOVER ARE CURRENTLY
LIVING fN YOUR HOME? DOES THAT INCLUDE YOURSELF? C RCLE NUMBER
ON CRR CARD, IN SECTION BELOW ATTEMPT #.6 LINE.

IV, COULD YOU TELL ME HOW MANY OF THESE ARE MALES? RECO D ON CRR CARD,
BELOW ATTEMPT #6. IF MALE CARD, CIRCLE NUMBER IN RES ONDENT SELECTOR
SECTION TO CORRESPOND WITH NUMBER OF MALES. 1 \

A /

V. THEN THERE IS (ARE) FEMALE(S) AGE 18 QR ovER? RETWO F's ON CRR
CARD, BELOW ATTEMPT #6. IF FEMALE CARD, CIR , ER IN RESPONDENT
SELECTOR SECTION TO CORRESPOND WITH NUMBER OF FEMALES.

CHECIK RANDOM NUMBER ABOVE CIRCLED NUMBER IN RESPONDENT SELECTOR SECTION
TO DETERMINE PERSON TO BE INTERVIEWED.

VI THANK YOU VERY MUCH, THE PERSON I NEED TO"INTERVIEW IS .

IF PERSON ON TELEPHONE, GO TO Q.1 ON qUESTIONNAIRE. OTHERWISL CONTI,WIE
WITH..10.15 HE (SHE) AVAILABLE410W THAT I MIGHT SPEAK WITH HIM (HER).

YES - REINTRODUCE PURPOSE OF CALL AND GO TO Q.1 ON QUESTIONNAIRE.
NO - ARRANGE CALLBACK VIA Q.VIA.

VIA. Female: WHAT WOULD BE A CONVENIENT TIME IN THE MORNING OR AFTEPNOON
g'HAT I MIGHT CALL BACK,TO SPEAK WITH HER! FOR WHOM SHOULD I ASK?
if female unavailable 4uring day, state: WE WILL TRY TO REACH HER
SOME EVENING, Record "Evening" in callback section.

Male: WHAT WOULD BE A CONVENIENT TIME THAT I MIC,HT CALL TO
COMPLETE THE INTERVIEW WITH HIM? FOR WHOM SHOULD I ASKY

Record /17,..Y: time, day, date and name on CRR card.

CALLBACK

VII, GOOD EVENING (MORNLNG/AFTERNOON).
, PLEASE? THANK YOU,

THIS IS MRS. ANN CARTE MAY I ,

SPEAK WITH MR./MISS/MRS, i
4 ."

IF RESPONDENT COMES TO PHONE, CONTINUE WITH Q.VIII.
IF RESPONDENT IS NOT AVAILABLE, ASK Q.VIA.

VIII, MR,/MISS/MRS". , I'M CALLING YOU LONG DISTANCE IN CON
NEMON WITH A. SPECIAL- STUDY ON TELEVISION VIEWING.

2 5.



PROJFCT 1!9G32:- PUIMIC TFLEVISInu

AWMUSS STiJDY: FEERUMY 19,71

1.

"..---77-
NO. IN PTV:

:TI:TAL P ATT'S INT # HH 'Mr....?
UHF....2

-- Nonc....3

FIRST COULD you TELL D1, PLEASE, WHAT CHANNELS YOU CAN RECEIVE ON YOUR TELEL

VISION SI-J? IF ;;C.r:: ABOVE CR. 13 ASK:_ AND WHAT
A:j:)NI- THE crIAI;I:EI.S BETW:EN 24 AND 83, 7 'THE UHF CHANNELS WHICH, IF 'ANY,
OF 1HESE CR,NNEIS CAN YOU RECEIVE?

TAKE NOTE OF ANY PTV
CHANNELS.APPEARING ON
CRR CARD.

2. Is 'TlIbtf.,A PurLIc TELEVISION OR EDUCATIONAL TELEVISION STATION
IN YOUR AREA?

YES

Nie

A. WHAT COAtdIEL IS THAT?,

DON'T KNO',

ONLY Cfl'S NQT ON tARD..ED '

1,

1+ CHAN':LS ON CARDc'...
rm ASK

RECORD Alq. CH,;NNELS MS3TIONED
liELOW - '

411.. ...

4

Q2A
CHALNELF
UN'f11-')

Q2B
CHANNELS

14

Px....D1

'2B. ACCORDING TO OUR INFORMATION, THE
PUBLICTELEVISIn STATION(S) IN YOUR
AREA IS(ARE) CHANNEL(S) ; 'HAVE
YOU EVER HEARD OF CHANNECTS) ?

YES.. .\.....fl ASK 2C)

NO/DK ?o, SKIP-TO Q7*

*Except "if 1 a 2 channels in 211 no
lizted on CI ard.-See posted

,script
Q2C CII.UNLLS kC?TiON

QUALITY
YES NO DK rx q'FAIR poor DX'

Y....1
N....2

_ _ .. _ . _

VO ROT 1.1.7E IF 1101/E RE- Q2E
LINE IF CH CE1VED, SXIF

2

,CBS.1 2 4

i 11,

# APPEARS
,111 04

TO Q7'

,.- L :--; -.:.7.-'.-4.17.: 7.77.!.. , Z:7% ,-:.i._ Ceir. ?r^.: %. :,., :,9F-Tme.z.-:3--,60.......inastszcyurorwacraatiornr.c..APm:mapareselmeirmaswia-r.---,,...c-,...c--,

1 2 4

1 2- 9

1 2 9

1 2 9

1

1

1

3 9

2 3 9

3 4 9

9

9

2

..... 1 ..... 2... t . 3 4

1 2 3

1 2 3 4

4

4

YY:;...] 'MST PE YES....1
I'L' ...'?'"' US ON 1:0 2

1:0.... 2B NO
TT-c-r.r. u

1,....,-- mon.. aora.44ta. 4. .....4,.......,---,nau,, . .. 44.---...../ .1.4.4.... ..,.....aarre...4.4.444/4.41.4wwww , a.a...ausmoymmon.1w .. v .44.4 ........nnem ..
.,

2 9 1 2 3 4 9

CBS 1 2 3 4 9

REPEAT Q2C FOR APPROPRInT CHAPNELS IN 2A/211; IF MENTIO:liT IN Q1 LIS:::

-RaACKETD POTTION FOR (2C.

2c, cm: YOU RECEIVE (YOU SAP YOU RECEIVED) CHANNEL
VISION SLT?

ON YOUR TELE-

REPEAT Q20 FOR ALL CHANNELS RECEIVED.

2D, WOULD YOU. CONSIDER YOUR RECEPTION ON CHANNEL EXCELLENT', GOOD,
FAIR, 01: POOR.

2E. WHAT ABOUT YOUR CHS CHANNEL wouLp YOU CONSIDER YOUR RECEPTION ON
CBS EXCELLENT, GOOD,'FAIR, OR F002!

26



3. HAVE YOU EVER WATCHED ANY PROGRAMS
ON CHANNEL THE PUBLIC TELE-
VISION STATION?

YES . .1 ASK' 3A
DK . . . 3

NO . . . 2 1
452;21,P1)-) "EN

3A, 3B IF

PTONFQ:7

HOW MCH DOES THE QUALITY OF YOUR RECEPTION OFOCHANNEL
1HE AMOUNT OF YOUR VIEWING OF THE CHANNEL WOULD YOU SAY IT
AFFECTS IT

AFFECT

A GREAT DEAL 1

SOMEWHAT 2

CR NOT AT ALL 3

DK 9

ASK

) ..SKIP TO Q.4

3B1 IN,WHAT WAY DOES iT AFFECT THE AMOUNT OF YOUR VIEWING?

,

4. THINKING ABOUT A TY.EICAL SEVEN DAY WEEK, INCLU4ING SATURDAY ANDSUN1)AY4
ABOUT HOW MUCH TIME DO YOU SPEND WATCHING PUBLIC TELEVISION...WOULD YOU
SAY THAT IN A TYPICAL WEEK YOU.."(BHACKETED PORTION)

5. THINKING ABOUT LASI KfLUJ INCLUDING SATURDAY ANIIAAPNDAY,BOUT HOW MUCH 'TIME
DID YOU SPEND WATCHING PUBLIC TELEVISION, wonrompu SAY THAT YOU....

(DON'T) DIDN'T WATCH AT ALL
YOU (WATCH)ED LESS THAN AN HOUR

1 ...1 - SKIP TO Q7

(PER WEEK) 2 2

ABOUT,AN HOUR (PER WEEK) 3 3

2' OR ),HOURS (PER 'WEEK) 4 4 - ASK Q6

OR MORE. THAN 3 HOURS (PER WEEK) 5 5

DON'T KNOV; 6 6

6. CAN YOU TELL ME PLEASE, WHAT PROGRAMS
YOU WATCHED ON EOLIc. LELEYISJU
LAU WEEK? WHAT OTHER PUBLIC TELE-.
VISIQN PROGRAMS DID YOU WATCH LAST
WEEKY...WHAT OTHERS? PROBE UNTIL
"NO.OTHERY"

7. ARE THERE ANY CHILDREN UNDER 12
YEARS OF AGE LIVING IN Youp HOME(

8. DO THEY (DOES HE/SHE) Eaft WATCH
PROGRAMS ON CHANNEL

9. IIHAT PROGRAMS DO AEY
(DOES HE/SE) WATCH ON
CHANNEL__(...WHAT OTHERS?
PRDBE UNT.7L "NO OTHERS."

PTV
PROG.
YES
1 -

NO
2

/

YES...1 ASK Q8
NO...2 / SKIP TO
DK...3 Q10

NO 2 SKIP
YES...1 ASK Q9 CANNOT REC 3 TO

DK 9 Q10

.---,...----...77----,

,

PTV
YES
1

NO-
2

.

'

1..

10. NOW I'M GOING TO ASK YOU A FEW QUESTIONS ABOUT PUBLIC TELEVISION IN GENERAL..
THERE ARE NO RIGHT OR WRONG ANSWERS; WE ARE JUST INTERESTED IN WHAT YOU-

CAN THINK OF...

NOW, WHAT DO THE WORDS "PUBLIC TELEVISION" OR "EDUCATIONAL TELEVISION" MEAN
TO YOU?...PAUSE; unless volunteered also ask: HOW DOES PUBLIC TELEVISION
DIFFER FROM COMMERCIAL TELEVISION?

SPEC..1 POSS..2 UNAWARE...3

11, IF WE THINK OF PUBLIC TELEVISION AS CHANNEL (A CHANNEL) WHERE THERE ARE
NO'COMMERCIAL5) WHAT IS YOUR IMPRESION AS TO WPERE PUBLIC TELEVISION
OBTAINS ITS FUNDS FOR OPERATION?...PW)BE: WHERE asE1n9,xpu
THINK PUBLIC TELEVISION OBTAINS ITS FUNDS FOR OPERATIONY-



,

12. PUBLIC TELEVISIO:! STAT.IONS (LIKE CHANNEL ._) SOMETIMES MAKE APPEALS
ON THE Fts; FINANCIAL-SUPPORT FROM THfIR VIEWERS. HAVE YOU 'YES...]
EVER SEEN Of: HFAI:n, ON TV/ AN APPEAL FOR FUNDS TO SUPPORT THE
PUBLIC TE1EVI:d0f! STATION? DK....9

13. Hm, DO YOU FEEL ABOUT A PUBLIC TELEVISION STATION APPEALING, ON THE AIR,
FUND!J FOR I)'S SUPPORT?..P30EL': HOW ELSE DO YOU FEEL ABOUT ON-

APPLALS?

- stitk

14. I
AM GOING TO READ YOU A SfRIES OF STATEMENTS WHICH PEOPLE HAVE USED TO

II:SCRIBE PUBLIC TELEVISION FUND-RAISING APPEALS. PLEASE TELL ME WHETHER

YOU STRONGLY AGREE, AGREE SOMEWHAT, OR DO NOT AGREE AT ALL WITH EACH

?STATEMENT. R}4P LIST, SAViG AT RFD "X.'

RED
"X" STATEMERT

STR'LY
AGREE

AGREE
SOMEWHAT

NOT AGREE
AT ALL DE

_

__

_

--

_

_

,

A. I WISH THEY DIDN'T HAVE TO HAVE AP-

.
PEALS ON TV FOR SUPPORT.OF PUBLIC .
TELEVISION, BUT I TOLERATE THEM

B. REQUESTS FOR MONEY.AN TV ARE IMPOR-
TANI IFTUBLIC TELEVISION IS TO SURVIVE

C. CAMPAIGNS ON TV TO RAISE FUNDS eoR

.PUBLIC TELEVISION ARE ENJOYABLE
,

D. IF PUBLIS TELEVISION IS'HAVING
TROUBLE SUPPORTING ITSELF, IT CAN'T'

BE VERY GOOD

E. APPEALS FOR MONEY MAKE PEOPLE UN- .

fOMFORTABLE BECAUSE THEY DON'T FEEL
.
IN A POSITION TO MAKE CONTRIBUTIONS
TO PUBLIC TELEVISION

F. I SOMETIMES AVOID WATChING PUBLIC
TELEVISION BECAUSE 1 DON'T WANT TO BE.
ASKED FOR. MONEY

G. PUBLIC TELEVISION SHOULD BE SUPPORTED
TOTALLY BY THE GOVERNMENT AND SHOULD
NOT'REQUIRE DONATIONS

1

1

1

1
,

1

1

1

2

2

2

2

2

2

2

3

3

3

N.

.3 .......

3

3

,

9

-9

.

9

9

9

-9
,

15. NOW THAT YOU HAVE GIVEN YOUR REACTIOfl TO' SOME STATEMENTS ABOUT FUND-RAISING,

IS THERE ANYTHING YOU WOULD LIKE TO ADD ApOUT HOW YOU PERSONALLY FEEL ABOUT

RAISING FUNDS FOR PUBLIC TELEVISION ON TVY If appropriate, probel HOW

ELSE DO YOU FEEL ABOUT RAISING FUNDS FOR. PUBLIC TELEVISION.ON TV?

16. CONSIDERING, ON ONE HAND, THE PURPOSE OF TELEVISED APPEALS
FOR FUNDS TO SUPPORT PUBLIC TV AND, ON THE OTHER HAND,
PEOPLE'S OBJECTIONS TO THEN, po YOU AGREE OR DISAGREE THAT
THESE APPEALS ARE A FAIR PRICE TO PAY FOR THE PROGRAMMING

ON PUBLIC TELEVISION?

17. NOW, THINKING OF ALL THE TV CHANNELS YOU
WATCH, HOW SATISFIED ARE YOU WITH WHAT IS

AVAILABLE TO WATCH ON TELEVISION THESE DAYS
-- WOULD YOU SAY YOU ARE:,

18. COULD YOU TELL ME KRY YOU FEEL IHAT WAY?..
DO YOU HAVE FOR FEELING THIS WAY?

VERY SATISFIED
SOMEWHAT SATISFIED OR
NOT SATISFIED AT ALL
DK 9

AGREE 1

DISAGREE 2

DI 9

1

2

PROBE: WHAT OTHER REASONS



19. NOW THINKING AGAIN OF ilWaLIC TELE-
VISION, HOW SATISFIED ARE YOU WITH
WHAl IS AVAILABLE 1Q WATCH ON PUBLIC
TELEVISION THESE. DAYS--WOULD YOU SAY
YOU ARE:

VERY aTISFIED 1

SOMEWHAT SATISFIED OR 2

PIT SATISFIED AT ALL 3

DX a 9

AZ COULD You 'ILL ME wfty YOU FEEL THAT WAV7T.PhonR.WHAT
OTHER .REASONS po YOU HAVE FOR FEELING THIS WAY?

.20, THERE ARE MANY DIFFERENT KIVOS OF PROGRAMS AVAILABLE'
SOME PEOPLE THIRK THERE IS TOO MUCH OR TOO LITTLE OF
PROGRAMS. WOULD YOU TELL ME, PLEASE, FOR EACH KIND,
PUBLIC TV HAS TOO MUCH PROGRAMMING OF THAT KIND, TOO
ENOUGH. READ L1ST STARTING AT RED X.

ASK
Q 19A

ON PUBLIC TELEVISION.
CERTAIN KINDS OF
WHETHER YOU THINK
LITTLE, OR JUST ABOUT

ur
nxo

w
PP0(;5A7 TITi:

TOO
MUCK

TOO
TITTLE

JUST ABOUT DON'T
rNOUGH KNOW

-- DRAMATIC PLAYS 1 2 3 9

-- SPORTS 1 2 3 9

__ NATIONAL & WORLD NEWS 1 2 3 9

__ 4 LOCAL NEWS,
,

1 2 3 9

DISCUSSION PROGRAMS ABOUT NEWS AND EVENTS 1 2 3 9

6. CHILDREN'S fROGRAMS 1 2 3 ?

DOCUMENTARIES '1 2 3 9

-- CLASSICAL MUSIC PERA 1 2 3 9

9- VARIETY SHOWS k 1 2 3 9

19. SITUATI COMrDIES 1 /
2 --- 3 9

11. SONTEMPORA Y MUSIC 1 2 3 9

12. MOVIES 1 2 3 9

-- 13. NATURE AND SCIENCE SHOWS.
1 2 3-% 9

14 PROGRAMS OF SPECIAL INTEREST TO
MINORITY GROUPS A 2.- 3 9

19- PROGRAMS THAT GIVE ADVICE AND INFORMATION 1 2 3 9

21. IF YOU HAD YOUR.CHOICE, WHAT KINDS OF PROGRAMS WOULD YOU LIKE TO SEE
MORE OF ON PUBLIC TELEVISION?

22. DO YOU KNOW IF THERE IS A NONCOMMERCIAL YES...1 -- ASK Q.23
PUBLIC aAD10 STATION IN YOUR AREA? NO....2 -- SKIP TO 4.25

DK q -- SKIP TO (2.25

23. DO YOU HAPPEN TO KNOW THE CALL
LETTERS OR DIAL POSITION OF
THAT:STATION?

24. DO YOU EVER LJYITA TQ THE
PUBLIC RADIO STATIONY

YES...1
(call letters or chat positton)-

ASK, IF NECESSARY: wHAT ARE THEY?

NO....2
DK....9

2 9

YES 1
NO 2

DK a



25. (IS YOUR TELEVISION SET) (ARE ANY OF YOUR
TELEVISION SETS) CONNECTED TO A 'CABLE
TELEVISION SET:

YES 1

NO 2

DK 9

A. THANK YOU.. I HAVE ONLY A FEW REMAINING QUESTIONS WHICH ARE STRICTLY
FOR PUPPOSES OF CLASSIFICATION...HOW MANY PERSONS, INCLUDING CHADREN
AND ROOMERS, ARF CURRENTLY LIVING
IN YOUR HOME.._ADOES THAT INCLUDE
YOURSELF?. 1 .2 3 4 5 6+ DK....9

B. WHAT WAS ;HE LAST G ADE YOU ATTENDED
IN SCHOOL.

GraCle College grad 5

1-3 yrs. HS..2 Coll, post grad 6

H.S. grad....3 Oth 7

Some coll....4 DK/NA 9

C. AND YOUR AGE IS? If necessary, read a8-21...1 30-44...3 60+ 5

age categories. 22-29...2 45-59...4 DK/NA 9

De WHAT IS YOUR OCCUPATION THE
NATURE OF YOUR WORK?

E. IN WHAT INDUSTRY DO YOU WORK?

F.; ARE YOU THE CHIEF WAGE EARNER
PIN YOUR HOUSEHOLD?

G. WHAT IS YOUR RELAIIONSHIP TO THE
CHIEF WAGE EARNER?

H. WHAT IS THE OCCUPATION OF THE
CHIEF WAGE EARNER?

I. IN WHAT INDUSTRY DOES HE/SHE WORK?

J. HOW MANY CARS, IF ANY, ARE TIrfERE

IN YOUR HOUSEHOLD?

YES)..( ) NO...( )

(Skip to J) (Ask G)
DK...( )

(Skip to J)

0 2 3+ DK/NA...9

K1 DO YOU OWN OR RENT YOUR HOME? Own....1 Rent....2 DK/NA....9

L. IS YOUR TELEPHONE NUMBER LISTED
IN.THE CURRENT TELLPwONE DIREC-
TORY?

M. IS THAT BECAUSE YOT HAVE RECENTLY
MOVED QR DO YOU HAVE AN UNLISTED
MIJMBERY

. )

Yes.... - ASK N No....( ) - ASK M
DK/NA..9 - ASK N

Moved 2

Unlisted 3

N. WOULD YOU DESCRIBE YOUR RACIAL WHITE...1 spANISH...3
OR ETHNIC BACKGROUND AS: BLACK...2 OR1ENTAL..4 DK/NA

Oth

O. HAVE YOU EVER MADE A DONATION TO
PUBLIC TELEVISION, EITHER IN RE-
SPONSE TO A TELEVISED APPEAL, ,
MAIL, OR SOME OTHER KIND OF APPEALf

P. WOULD YOU ESTIMATE THE TOTAL
INCOME OF ALL PERSONS IN YOUR
HOME TO BE:

Q. SEX OF RESPOLDENT

No 2 DK/NA....9

Under $5,000 1 $15,000-$19,900...4
,$5,000-$9000 2 $20,000 or over...5
$10,000-$14,90.0 3 DK/NA 9

Male 1

THANK YOU.' YOUR COOPERATION HAS BEEN VERY HELPFUL,

3 0


